
FROM FANS TO SALES:
Padron Social Marketing Uncovers the True Value of Community Building
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After the first 60 days, Padron’s 
clients experienced 40%-60% 
increase in engagements, 
directly leading to measurable 
sales from social.
With the goal of moving beyond standard reporting features, Padron Social 
Marketing chose LiftMetrix and Hootsuite to report more intuitive ROI-driven 
analytics for their clients.

Padron Social Marketing

Padron is a social marketing agency that 
focuses on aligning their clients’ social goals 
with their overarching business objectives. 
Padron heavily relies on actionable insights 
to make quick, strategic decisions. For its 
clientele of technology, energy and healthcare 
companies, Padron works to deliver sales 
rather than simply growing fans.
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To maximize their campaigns that engage communities and grow businesses, Padron needed intelligent data 
to drive informed and calculated decision making. Vanity metrics from social media, such as fans and likes, 
weren’t enough for this level of social media marketing. The Padron team needed information that gave 
them a deep understanding of what content and strategy was necessary to build brands and drive sales.  They 
realized that LiftMetrix’s ability to measure end-to-end ROI and integrate with Hootsuite to provide valuable 
insights about content categories was the answer. 

The Challenge:

The Solution:
The team rolled out LiftMetrix quickly, onboarding 22 of their clients to the platform and digging into the 
Hootsuite integration features. Utilizing LiftMetrix, Padron was able to analyze their client’s historical social 
data and gain immeasurable insights on the types of content that created sales opportunities. With a robust 
tagging interface predicated on content themes, campaigns, objectives, Padron was able to continually filter 
and assess which content types drove the highest engagement and ROI for their clients.

Collaborating with LiftMetrix, Padron created an open dialogue with their clients around their social 
strategy and insights using the metrics provided by the platform. With the ability to monitor real-time social 
metrics against LiftMetrix-defined goals, the Padron team and their clients worked together to develop daily 
game plans with customized actionable recommendations that led to more sales.

The Results:
Once LiftMetrix was established as an informational foundation to grow their clients’ businesses, Padron 
immediately began to see success with one of their first campaigns with a global software client.  The 
main objective for this client was to increase sales by increasing product trial downloads. “The insights 
provided by LiftMetrix helped us make strategic decisions that increased social engagement by 40 to 60 
percent across various divisions of our client’s business,” says Katrina Padron, President of Padron Social 
Marketing. 

“This engagement was the key to increasing product trial downloads 
that led to new purchases. Without these insights, we wouldn’t be able 
to create these kinds of results.”

Social media marketing experts have been asking the same question for years: What’s the ROI of social 
media?  For Padron, they answer that question by pointing to an increase in customer conversions, a 
measurable ROI through the LiftMetrix/Hootsuite integration.

- Katrina Padron, President of Padron Social Marketing
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With LiftMetrix, Padron can offer clients:

Their ability to turn fans into customers is what differentiates Padron from their competitors, and LiftMetrix 
and Hootsuite are key components in making this possible. By packaging LiftMetrix’s specific ROI metrics into 
their service and putting the software into use at the time of client onboarding, Padron is able to provide their 
clients with valuable insights that show the real benefits of social media marketing. Not only has this led to 
more sales for Padron’s clients, but with the ability to show clients and prospects LiftMetrix/Hootsuite reports, 
Padron has improved client retention and brought more clients on board. 

Case Study: Padron Social Marketing


