





GROWTHINK CAPITAL

Overview: Write “hot” and timely industry content snippets to stop the scroll and
encourage action.

Goal: Sales Qualified Leads

Results; Gained 15 sa%es ci ualified leads in the first two weeks. The cost per
acquisition landed at $11
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ALTIUM INFLUENCER CAMPAIGN

Overview: Work with top-tier industry influencers to gain attention and build social
proof within their audiences.

Goal; Net New Free Trial Activations

Results; Delivered 13,436 free trial activations,462 deals in the pipeline,and
$899.264 in opportunities.





https://youtu.be/L8D3SuZpI-0?t=42
https://youtu.be/8-BwTmkiMdA
https://youtu.be/fKkt8r224Js?t=44
https://youtu.be/NfdCm4V0fO8
https://youtu.be/WOfD1JT-KzQ
https://youtu.be/BRPcntHjSgw
https://youtu.be/7wngfQmvJDM
https://youtu.be/oa6sP-joAr8?t=32
https://youtu.be/6gccSyp_uJQ?t=43
https://youtu.be/BRPcntHjSgw
https://youtu.be/8-BwTmkiMdA
https://youtu.be/7wngfQmvJDM
https://youtu.be/7wngfQmvJDM
https://youtu.be/WOfD1JT-KzQ
https://youtu.be/WOfD1JT-KzQ
https://youtu.be/oa6sP-joAr8?t=32




ALTIUM MARKET TO NURTURE CAMPAIGN

Overview: Nurture users through their 14-day free trial to optimize the user
experience and gain new customers.

Goal; Free Trial Activations
Results; Increased Activation Rate from 50.22% to 65.38%,a 15.16% increase.
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ARIA HEALIH

Overview: Build a casual, warm tone through organic social content and customer
service replies.

Goal: Increase Post Engagement

Results: Leveraged multi-media content and a friendly voice to grow post
engagement from a few to hundreds.
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SPARKEE

Overview: Bring a millennial vibe to pre-order patented charging device.

Goal; Gain Presales
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DISPOSAL AND ENVIRONMENTAL SERVICES

Overview: Leverage search-based ads to get the company and services in front of po-
tential customers while bidding against competitors on the same keywords.

Goal: Gain net new customers through Google Ads and email marketing.

Results:
eIncreased form fills by 25.5%
*Delivered 3242 leads that netted 2209 opportunities which closed 247 paid leads
making $45121.05 in sales with $6,185,200 in the pipeline
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DISPOSAL PRODUCT

Overview: Leverage search-based ads to get the company and services in front of po-
tential customers while bidding against competitors on the same keywords.

Goal: Grow market share by leveraging Google AdWords strategy

Results:
e Increased conversions by 200%
o Lowered cost per conversion by 69.3% in Google
e Increased conversions by 39% in Google Ads
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WINDOW AND DOOR CONTRACTOR

Overview: Build up awareness and leads for a local contractor

Goal: Use organic and paid social with email and retargeted ads to bring in leads

Results:

» Ranking #1 for glass replacement in Sarasota

* 40% open rate on the We're Here For You email campaign

* More than doubled website visits from under 2k to 4.3k in 3 months

* Increased direct traffic by 39.28% in one month

e Organic social reach increased from 5 tol 500 in 2 days. Then another 1k the next 2 days
 Email open rates average 20%. The hurricane email had 45.93%

« Decreased cost per conversion from $185 to $80 in one month

* Increased leads by 84%






